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DJ Avelanche is a 25-year veteran DJ.
Starting off as a roadie for his older
cousin, Avelancheos
continued to grow. At the age of 19, he
began spinning in nightclubs and entered
the world of radio where he served as an
on air personality for several top rated
stations. While being an on air
personality and production assistant,
Avelanche realized that he had a knack
for production and quickly began writing
and producing several local acts.

Avelanche made the decision to work on
all levels of the music industry to gain
knowledge starting with jobs in retail
music stores, promotions, radio,
producing and then on to working for a
small indie record label.

Since his resume now boasts sharing
stageswithsomeofmusi cd6s bi
names: Mase, PM Dawn, Paula Cole,
Everclear and NSync to producing
national radio shows including a short
stint with conservative talk show host
Lars Larson.

Despite his experiences, Avelanche is
guot ed as uchkackievedgbutii M
much more to accomp

Current Projects.

Currently, DJ Avelanche is the Program
Director of a Sports/Talk station in the
Northwest. He is also the Host of his own
internet radio show called The Avelanche
Radio Show and he has a mixshow on
Sprint Radio, AT&T Radio, US Cellular,
Allte | | Noki ads Networ
In addition, he also owns and operates
one of the best mobile DJ companies
serving the northwest.

Clients.

Hi s clients include
Kaiser Permanente, Marsh, Fred
Meyer/IGA Stores, Horizon Air, TGI
Fridays, Gate City Bodybuilding, Country
Wide Homes and Adidas to name a few.

Future Plans.

Avel ancheds future
rebuilding his recording studio and
returning to producing music and
mixtapes. He is focusing on the growth
and promotion of his radio shows while
looking to book more events on the road,
planning a mixtape release in 2010 and
producing a new song for an upcoming
Adidas project. Lastly, he is seeking an
A&R position at a record label, signing
and developing new talent with the
intention of launching an imprint/P&D
deal.







